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COMPETITOR RE-BRANDING
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THE CONTRACTORS' CHOICE
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Our mission is to help bring workers
home safe from high hazard jobs. We
help companies comply with their safety

and compliance mandate in two ways:

—— We create proprietary and accredited learning
programs that are licensed to an authorized network
of instructors who deliver them to workers in high

hazard jobs.

—— We provide a critical compliance software solution
that enable companies to hire and manage safe and

qualified contractors.
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WHY PEC

MOVE FAST BUT WON’'T CUT CORNERS

We realize your time is valuable and you're usually coming to us

with important, time sensitive issues.

EXPERTS BUT NOT CLOSE MINDED

We created standardized training and verification, but we're still

eager to learn more and grow.

INNOVATIVE BUT NOT RISKY

Striving to be on the cutting-edge while still keeping our promise.

PERSONAL BUT PROFESSIONAL

We build trust with our clients from our first conversation.
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HIRING CLIENT

A
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POSITION:
LOCATION:

EXTROVERT

THINKING

INTROVERT

INTUITION

PERCEIVING

TRAITS:

MOTIVATIONS:

GOALS:

FRUSTRATIONS:
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LOGO USAGE
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PRIMARY USAGE

The PEC logo has been udpated to match the goals and mission achieved
elsewhere in the brand. The logo should never be smaller than 0.3 inches in
print and 30 pixels in digital. The primary logo should always be placed on a

contrasting white or very light background.
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SECONDARY USAGE

The PEC logo has alternate usages, including the standalone symbol and the
single color version of the logo. Secondary logo should only be used when

conditions for the primary logo are not met.
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TAGLINE USAGE
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STACKED
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your compliance partner.
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your compliance partner.

EXPANDED

. pec your compliance partner.

. pec your compliance partner.



BRAND COLORS
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HEX
CMYK
PANTONE

#765AA6
62,74,0,0
7676 C

HEX
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PANTONE

#343B45
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LOREM IPSUM

Lorem lpsum Dolor.

“Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nulla semper dui eu dignissim

gravida.”

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla
semper dui eu dignissim gravida. Nullam dictum venenatis
imperdiet. Ut nulla metus, condimentum vitae elit at, vehicula
ultricies lacus. Ut et lorem ac lectus interdum luctus. Vivamus
finibus augue sed enim sodales, in vulputate eros varius. Fusce
feugiat congue aliquam. Nulla rhoncus iaculis risus ut ornare.
Nam eu urna pretium sem commodo tempus quis nec odio.
Phasellus at commodo velit, nec maximus massa. Mauris mattis
turpis neque, ac tempor lacus maximus vitae. Vivamus congue

tincidunt tortor, vel interdum turpis sodales nec.

PRIMARY TYPEFACE

Kerning, leading, and tracking will play a crucial role in achieving this modern look that adds
to the premium look of the brand. As a general rule, headlines should have tracking set to -25,
while body copy should be set at 0 and no greater than 25. Sub-titles and call to actions are
given generous tracking based on need, 90 or greater is allowed. Various weights can be used

to establish visual heirarchy.

NEUTRAFACE 2 TEXT DEMI

Aa This is a headline example.
NEUTRAFACE 2 TEXT BOOK

A “ This is a body copy example.
NEUTRAFACE 2 DISPLAY TITLING

AA THIS IS A DISPLAY EXAMPLE.

Light

Book

Demi

Bold
TITLING
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LOREM IPSUM

Lorem Ipsum Dolor.

“Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nulla semper dui eu dignissim

gravida.”

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla
semper dui eu dignissim gravida. Nullam dictum venenatis
imperdiet. Ut nulla metus, condimentum vitae elit at, vehicula
ultricies lacus. Ut et lorem ac lectus interdum luctus. Vivamus
finibus augue sed enim sodales, in vulputate eros varius. Fusce
feugiat congue aliquam. Nulla rhoncus iaculis risus ut ornare.
Nam eu urna pretium sem commodo tempus quis nec odio.
Phasellus at commodo velit, nec maximus massa. Mauris mattis
turpis neque, ac tempor lacus maximus vitae. Vivamus congue

tincidunt tortor, vel interdum turpis sodales nec.

SECONDARY TYPEFACE

When it's not possible to use the brand’s primary typeface, Arial font should be used. Similar
spacing treatments should be used with this font, though we recoginize some differences may
apply. Proper line spacing and leading will be key in maintaining a consistent visual style across

all media.

ARIAL BOLD

Aa This is a headline example.
ARIAL REGULAR

Aa This is a body copy example.

Regular
Bold
Black



PEOPLE, EQUIPMENT, & LANDSCAPE

Creating a successful brand begins

with our clients. Photos that feature
environments that our clients work in, can
relate to, and aspire toward will be a huge
step in creating the percieved value that

PEC aims to achieve.

When portraying people, the overall
feeling of the imagery should be
described as cinematic. Photography
should be high-quality and not look like
cheesy stock photography.
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REAL WORLD APPLICATION
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